Paper / Subject Code: 23058 / Export Marketing Paper |

Time: 3 hrs Marks: 100

Please check whether you have got the right question paper.

N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of doubt to the main text of

the paper in English.
Q.1. A. Select the most appropriate answer from the options given below (Any Ten) (20)
1. Export marketing is dominated by from leading exporting countries

e small units

® micro units

e multinational Corporations
e government firms

2. Export faces risk due to currency fluctuation.
e Political
e cargo
e cxchange
o legal
3. is an example of Service exports of India.
e Engineering goods
e Agriculture items
e Software
e Petroleum products
4. Ad-valorem Duty is imposed onthe  of a commodity imported.
e Size
e Value
o  Weight
e Colour
5. is a negative impact of Regional economic grouping

e (ollective bargaining by member nations
e  Economic growth

e  Technological development

e Increase in employment

6. Process of market selection begins with

e Evaluation and follow up
Analysis and interpretation of data
Determining export objectives
Determining sources of data
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7. D in DGFT stands for
e  Duty
e  District
e  Deemed
e  Directorate

8. Mica waste and Scrap are part of item.
e Prohibited
e (Canalised
e Restricted
e Banned

9. EHTP stands for .
e Electronic Hardware Technology Parks
e Electrical Hardware Transport Point
e Excellence in Handloom Trade Product
e Export Hardware Technical Parks

10. Market Development Assistance (MDA) is given to Export Houses and
e Small Exporter
e Trading Houses
e Private Exporters
e State Government

I1. are responsible for production and exports of product such as tea, coffee and
spices etc.

e EPCs

e Commodity Boards

e FICCI

o IIF

12. involves refund of custom duty paid on the import of raw materials
e EPC
e DBK
e MDA
o MAI

QL1.B. State whether the following statements are True or False. (Any Ten) (10)

Export marketing is highly competitive in nature.

Insolvency is a commercial risk involved in export marketing.

India does not export to developing countries at all.

Trade barriers are restrictions imposed on the movement of goods between countries.
In Regional Economic Grouping, member countries discourage trade within the group.
Overseas market research helps to find out the strengths of the competitors.

o9y R W

MEIS scheme is connected to services exports of India.
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8. Three star export houses need export performance of 2000 million USS$ in the preceding three

years.
9. STP Scheme is meant for development and export of Computer software.

10. EPCG scheme facilitates import of capital goods.

11. At present there are five EPCs in India.

12. ITPO is concerned with trade fairs; buyer-seller meets etc. in India and abroad.

Q.2. Answer any two of the following
a) What are the differences between Domestic Marketing and Export Marketing?
b) Discuss the problems faced by India’s Export Sector.
c) Discuss the major merchandise exported by India since 2015.

Q.3. Answer any two of the following
a) Discuss various types of Tariff Barriers.
b) Write a note on WTO.
c) What is the need for Overseas Marketing Research?

Q 4) Answer any two of the following questions.
a) Explain the main highlights of foreign trade policy 2015-20.
b) Discuss benefits available to status holders in India.

¢) What are Towns of Excellence? Explain the benefits given to them.

Q.5. Answer any two of the following
a) Explain Marketing Development Assistance (MDA).
b) Describe ITPO as important organization in India.

¢) Briefly explain the Duty Drawback Scheme.

Q6. Write notes on the following: (Any four)
a) Importance of Exports for a nation
b) Risks involved in Export Marketing
b) Steps involved in Market Selection Process
d) Special Economic Zones
e) Indian Institute of Foreign Trade

f) IRMAC
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